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Chi na YouTV's CnBoo Wb Site Ranks No.1 on Googl e. com

BEI JI NG CHI NA, Aug 17, 2007 (MARKET WRE via COMIEX) -- China YouTV Corp
(O1TCBB: CYTV), a publicly traded conpany that provides online video sharing
services through its CnBoo web site in China, reported that CnBoo.com

is currently ranked No.1l anong all online video conpanies in China based

on the world wide |l eading Internet search engi ne Googl e.com

Google is a top web searching engine in all nmajor global nmarkets, offering
targeted search results fromnore than 8 billion web pages

Today, Googl e.com has becone the Wrld s top one searchi ng engi ne which
offers search results in nore than 35 | anguages and attracts an audi ence
of nmore than 380 nillion people worl dwi de.

Com ng on the heels of ranking No.1 on Mcrosoft Live Search Engi ne and No. 7
on BaiDu (China's |largest search engine), CnBoo is very proud to see

its website now placing top position on all najor searching engi ne websites
i n China.

According to the recent survey from | Research, the audi ences of online video
website reach 86.72 mllion and account for 85.7% of total netizens

in China by June 2007. Meanwhil e, approximately 300 online video conpanies
are sharing US$80 nmillion narket nowadays. Moreover, it predicts that

the users of online sharing service will be 180 nillion with the nmarket size
of US$485 million by 2010 in China.

"Al'l the reveal ed data nade the ranking neaningful,"” said M. Janes Wi
the President of the Conpany. "Video sharing has a huge market in China.
By the ranking, we are very pleased to see 'CnBoo’ becones conparatively
popul ar website anong the other conpanies in the sane field.

We believe we have the ideal fornula to further our anbitions of beconing
a |l eading online video sharing website in the industry."

About Chi na YouTV Corporation

The Conpany signed a Definitive Agreenent with HuaJu to set up a Joint Venture
in China on March 16, 2007. According to the Agreenent, the China YouTV Corp
owns 51% of the joint venture conpany and will provide the required

working capital for the Joint Venture. Hualdu will be in charge

of the daily operation of the Joint Venture. HuaJu has agreed to conduct

its video sharing business only through the Joint Venture, and has agreed

to contribute its web site, ww. CnBoo.com and custoner contracts

to the Joint Venture www CnBoo.com ("CnBoo") is the online video site

bel onging to the Joint Venture established by China YouTV Corp. and HuaJdu.

It is a video viewing site and social networking site that all ows users

to create their own profiles, post videos, and comment on each other’s posts.
The CnBoo web site is simlar to YouTube (www. YouTube.con), the No. 1 online
video site in operation Wthin less than 2 years, CnBoo al ready has over

1.2 million nenbers and over 2 nillion pieces of original digital video

(DV) shorts.

To increase nenbership and CnBoo’s brand nane awareness, HuaJu has wor ked both
on-line and of f-1ine:



On-line: Hualu has signed several agreenents to enhance its on-line contents,
such as an agreenent for CCTV' s TV program "Exploring H gh and Low',

an agreenent with ManGoCity, a travel conpany, an agreenent with Megadi a

to host Hunor channel on CnBoo web site, and the recently signed agreenent
with Music Nation and VWSky to add nore nusic on its web site.

O f-line: HuaJu has signed several agreenents to pronote its 3G space cards
such as the agreenent with Gone El ectrical Appliances Holding Ltd.

the | argest chain store operator of electrical appliances in China

to distribute its 3G digital space cards to Gone custoners; an agreenent

wi th HURRAY, a NASDAQ |listed conpany, for the launch of 3G experience
termnals in Gone’s stores; an agreenent with ManGoCity, and a pronotion
agreenent with Z-Card. HuaJu al so got exclusive right from Al DS

Prevention Education Project for Chinese Youth to negotiate with investors
to install LED displays in the colleges and universities across China.

Al LEDs will have HuaJu and CnBoo’s logo on it

The Conpany has shown increasing popularity as its CnBoo web sites had been

ranked No.1 on Mcrosoft Live, No.7 on BaiDu, No.11 on Yahoo China and No. 12
on Googl e Chi na when searching for keywords: on-line video and on-1line video
sharing web sites

The Conpany has changed its nanme to China YouTV this year to reflect
its new business operations: the fast growi ng video sharing web site market
i n China.

YouTube. com opened i n Novenber of 2006, it is one of the nbst viewed websites
inthe world. Its market influence has partnered it with the world s |argest
medi a corporations. Google purchased it for over $1.6 Billion. Chboo.comis
well on the way down the sane road. This is a chance to get ahead,

with a proven nethod of success.

Read the news, nove fast on CYTV First thing Monday, August 20, 2007!






For nmany devel opers, the one-language notion is a sign of lack of professionalis
m

One of the things | |ike about Scott and Pranod is that, in different ways, they
have both worked hard to try and cross this division

I"mway nore synpathetic to the Smalltal k holdouts than | felt then, even though
I haven't felt inclined to open an inmage in anger for a long tine.

Devel opers may di sagree on what exactly is good design, but they are in favor of
what ever brand of good design they favor because they believe it inproves produ

ctivity.

In the intervening years |’'ve cone to the view that Tomwas right after all.
During these sessions, we realized that a big gap in nmy work was asynchronous ne

ssagi ng systens.

One way of visualizing this is the follow ng pseudo-graph

That gets two of openArchitectureWare’' s dependenci es.

Do we prefer their well-chosen terseness?

"As Chris Sells pointed out, we do have to consider the question "what's in this
for Mcrosoft".

All the signals | hear tell ne that John Lam the main force behind Iron Ruby, i

s deternmined to get a fully conpatible inplenentation

During these sessions, we realized that a big gap in ny work was asynchronous ne
ssagi ng systens.

| was particularly sickened by Mcrosoft’s reaction to NUnit - an excellent XuUni

t testing tool, elenents of whose design were | auded by Anders Hejlsberg at OOPS
LA.

Because there’s no effort spent on these activities this project produces functi
on faster initially.

My col | eague John Kordyback pointed out that at the heart of all this is realizi
ng that Ruby is not Yet Another

There's a clarity to reading Ruby code that just nakes it an easier nediumto wo
rk with, despite the inferior tooling.

One of the things | |ike about Scott and Pranod is that, in different ways, they
have both worked hard to try and cross this division

M crosoft ended not just bringing out a conpetitive library, but deliberately ma
king it inconpatible.

The inportant point here is that when I'mwiting these scripts |I'’mnot nanipula

ting new abstractions.

NET Language but a whole community and attitude to software devel opnent.

Are nodern scripting | anguages anot her step forwards?



